GHR ADVERTISING MEDIA RESPONSE FORM

Plase score the folbw ng Advertisng M edia according to your experience of
their respective m erits n tem s of clientenquires received. R atings shoud be
entered as a score fron 0 © 10, where O represents “EXTREM ELY POOR

RESPONSE” and 10 repreents “EXCELLENT RESPONSE”. PEkae Eave
blnk any m edia ofw hich you have no personalexperence.

N o accountshoul be taken of the actual advertisng costs nvolved or w hether
the enquiries subsequently transhited nto any actualclientappointm ents

ADVERTISING M ED IUM RATING @t 10)

YELLOW PAGESDIRECTORIES (Corporate Ads)

YELLOW PAGESDIRECTORIES (PrivateAds)

THOM SON DIRECTORIES (Corporate Ads)

THOM SON DIRECTORIES Private Ads)

OTHER HARD COPY DIRECTORIES

YELLCOM (¥ ebsie)

THOM SONLOCAL COM (W ebsite)

OTHER INTERNET SITES (Comm ercel)

NATIONAL NEW SPAPERS

LOCAL NEW SPAPERS

HEALTHCARE PUBLICATIONS (ie-M agazines& Peribdicak)

DOCTORMDENTIST PATIENT INFORMATION M ATERIAL

HOSPITALW AITING AREAS (ie.E Ectronic N otace B oards)

PO ST OFFICES etc (ie.E Ectronic N otace B oards)

RETAIL OUTLETS (eg-Super arketN otice B oards)

The above data i being com pikd sokly for nform ational purposes and entirely from responses received from custom ers
of the varbus services Iisted. A ll ratings entered are averages of those received at the date of publication, are ncluded
w ithoutcom m entofany kind and do notnecessarily reflectthe opinibns ofeither the GHR or GH SC

Additional Advertssng M edip

Plase suggest any advertisng medi| not Iisted above for possbk ncluson
w ithin the R eponse Form :

P kease com p Ete and retum, either asan em ailattachm entto:
adm n@ generakhypnotherapy-eqster.com
or by postto:
GHR PO Box204 LYM INGTON SO416wW P




